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MYRTHE STEVENS 
Zwaansweg 18, 6071 GV Swalmen, the Netherlands 
Telephone number: +31(0) 624106421 
Email address: info@myrthestevens.com  
 

PARTICULARS 
 

• Date of birth:  December 7, 1984 
• Place of birth:  Maastricht 
• Nationality:  Dutch 
• Civil status:   Unmarried 

EDUCATION 
 
2004 - 2008 European Studies, Maastricht (Bachelor, achieved) 
  

Specialization: Communication Management  
 
Event Organization, Presenting, Organizational Behavior, Intercultural 
Differences, Marketing, Communication, Project Management 

 
July 2006 – 2007  Missouri State University, Springfield Missouri USA  

(Exchange program, achieved, B-average) 

WORK EXPERIENCE 
 
Mar. 2018 – present  Myrthe Stevens 

- Owner 
 

A growing number of companies make a shift from being product to 
customer orientated. An entrepreneur/company would like to go 
down this path too. But it’s not always that simple. I believe that if you 
find the biggest problem, you can offer your target group the most 
relevant solutions, as long as it is based on the needs of your end user. 
It’s my passion to figure out which incentives play a role in making 
choices, and how to translate these needs to the organization or 
market, or how to put it into practice, is one of my great assets. 
Discover how it can go faster, better or easier and where your added 
value lies as service, product or brand. Aside from giving advice, I help 
with the implementation of the strategy within the organization and 
am employed internally as well as externally in realizing or managing 



the project management with companies. I also work as facilitator and 
moderator in the Netherlands.  

 
Comment on moderator: 
As moderator, I have a lot of experience with several issues and target 
groups, and work together with several agencies in the Netherlands.  
 
Background:  
With regards to business, I have worked for many years for a strategic 
consultancy agency in innovation and business development.  

 
Assignments:  
(Re)positioning, name transition, turn around as well as marketing and 
communication, and brand perception assignments.  

 
Industries:  
Among others: food, retail, healthcare, offshore, events, premium 
traveling, education, print and online media, on demand services.  

 
Experience:  
I spoke to 2,000 people for qualitative research: from MT members to 
truck drivers. Target group were between 6 and 70 years old. National 
and international market, B2B and B2C. 
 
Working method:  
Divers, customer journey up to co-creation. Solo as well as (large) 
group discussions. Face-to-face, on location and via the telephone. 
From an intuitive way of interviewing without briefing to an extensive 
and/or succinct briefings.  
 
Research locations: 
All across the Netherlands. From going to school in Limburg to 
working in the cabin of an offshore ship in Den Helder.  
 
I have ample experience in drafting market research, and enjoy 
discussing this together.  
 

Oct. 2018 - present Educational publisher   
- Moderator and Project Manager  
 
Through qualitative research, I map the needs of the children between 
the age of 6 and 8 in elementary school. The child’s development is 
key. This is used as an input for the concept development of one of the 
children’s brand, the aim being to get the children’s brand to connect 
even better with the living environment of the child. Not only the 
children, but their parents, the teachers and experts are involved. I lead 
the interviews as moderator, am responsible for the project 
management, and work closely together with the editor-in-chief.  
 

Aug. 2018 - present    Collaboration Market Effect 
    - Moderator, B2B market focus. 
 
 
 



May 2018 - present  International organization located in the Netherlands   
   (Company name may not be mentioned due to confidentiality). 

- Mystery shopper and coach, automotive market  
 
Mar. 2018 - Present  Women Development Boutique  

- Business Development Manager and Operational Manager  
 
Corporate women come to the boutique to attend trainings,  
workshops, coaching sessions in the form of a customized leadership 
program. I help the owner realize the next step towards growth. 
Opportunities for the private and business market are investigated and 
executed. I do this by keeping close contact with the members, and by 
translating their needs to the organization and offer. Optimizing the 
working process is realized through, among others, automation. 
Communication with the members of the boutique is professionalized, 
and I oversee the process of making a new location ready for daily 
business operation.  

 
Apr. 2012 – Jan. 2018 Flare. Partners in Growth  

- Consultant & Project Manager 
 
  Flare is a strategic consultancy agency in Amsterdam. We help 

companies and people pioneer (again). We work according to a process 
where we help set the path to valuable growth in 5 steps. It usually 
concerns turners, company ranking processes, brands or products 
whereby we check how we can change and add value to the industry.  

 We look at the company’s internal strength and passion and it’s needs 
in the external market. The end user is central to this, and we focus on 
the B2B and B2C market. The company’s strength combined with the 
end user’s needs form the growth realization in the long term. We 
serve several customers, from Deloitte to Hero, and are active in 
several industries such as education, publishing companies, healthcare, 
offshore, leisure, and food.  

 
As consultant, I share responsibility in the final result of the project. I 
work in tandem, whereby I bridge the gap between content and the 
translation thereof to project management. I also share responsibility 
for the content of advice to customers, presentations, and analysis. I do 
the market and consumer research whereby I interview, among others, 
experts with several disciplines, and translate this to needs and 
opportunities. Furthermore, I initiate kick-off, naming, brainstorm, and 
creative sessions for customer groups, realizing a clear goal.  
As project manager, I arrange for desk research, market analysis, 
implementation of different projects, project administration, project 
planning, and project budgeting. I also take care and manage project 
documentation and presentations to customers. In addition, I organize 
company events such as network evenings, workshops, dinners, and 
book launches for Flare and our partners.  
 

 
 
 
 



Oct. 2010 - Mar. 2012 HotelBedding & Hotel providing, the Netherlands  
– Account manager, field service 

 
 HotelBedding is renowned leader in the Netherlands when it comes to 

supplying beds to the hotel business. Many chains, such as the SS 
Rotterdam cruise ship, Hilton Garden Inn, and the Grand Hotel 
Krasnapolsky, are customers I attend to. I was responsible for building 
and managing the customer portfolio and generating new customers. I 
sold hotel beds and hotel furnishing (customized) to hotel businesses 
through cold calling and visiting customers. I discussed wishes, 
strategies, and goals with the hotelier. The plan was tailored to the 
target group and the available budget. I was responsible for the entire 
process; from presenting the concept to the furnishing phase. Visiting 
and identifying the locations was a part of this. I used scripts, mood 
boards, construction plans, and the logistical planning for the project 
management. Ordering products on time, drafting quotations, and 
managing the budgets were part of my tasks. I cared for the different 
offline and online marketing activities, localizing and engaging in new 
projects, discovering trends and new developments. I selected new 
partners and maintained contact with the current partners and 
suppliers.  

 
May 2009 - Sept. 2010 De Persgroep (largest newspaper publisher in the Netherlands) 
     - Account manager at the Campaign Sales department 
 
   At the Campaign Sales department, I sold different themed projects on  

an individual base or as a team. These were commercial campaigns  
used per title. I was responsible for devising, setting up, and selling the 
campaigns to existing customers and prospects. The theme and target 
group was analyzed per campaign. It was my duty to advice customers 
in their print and/or online campaign. I generated new business, 
managed the planning, deadlines, signaled trends and developments 
to which can be reacted to. Managing my relation package, analyzing 
the competition and aftersales, were within the scope of my duties. I 
had an advisory role towards the titles and was responsible for the set 
targets. I was in close contact with journalists and the Marketing and 
Communications department.  
  

Oct. 2008 - Mar. 2009 Synergy  
- Marketing & Operations Assistant 

 
I organized conferences for Synergy in the field of energy on a national 
and international level. I was responsible for the preparations, selecting 
the locations, the logistical process, the transport, managing the 
budgets, gathering the conference information, and the promotion of 
the event. Managing a smooth registration process of the visitors was 
also part of my work. On location, I managed the staff and I was the 
point of contact for the visitors and the lecturers. I checked the catering 
and the conference rooms. I took care of the marketing, maintained 
contact with the lecturers, and organized the dinners for the members 
of the European Commission. I analyzed the visitors’ evaluations and 
reported this to the management.  

 
 



ADDITIONAL ACTIVITIES 
 
2003 - 2007 Member, Committee of Activities (European Studies) 
2003 - 2005 Member, Committee of European Studies  

SKILLS 
 
COMPUTER: PowerPoint, Word, Excel, Outlook 

 
LANGUAGES:   WRITING  SPEAKING 
 
Dutch:    native    native  
English:   good    good     
 
DRIVER’S LICENSE:  yes, B    

 
HOBBIES:  Traveling, visiting events, understanding people, scuba diving  

COMPETENCES 
        
       Listener, professional, result oriented, autonomous, reliable, curious, creative,  
       team player, problem solver, stress resistant, attention to detail, representative.  

REFERENCES 
       
     Regina Romeijn, IBM Partner (previous Senior Consultant at Flare). 
     Email address: reginaromeijn@gmail.com Telephone number: +31(0) 624809198 
 
     Sietske Jacobs, Program Manager Synergy 
     Email address: sietske-_@hotmail.com Telephone number: +31(0) 648467167 
   

 

 


